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1 | Introduction 
Accenture provides products and services (directly or indirectly) to commissioning parties who 

occasionally use award advantage in their tenders, based on the principles of the CO2 

Performance Ladder. For Accenture these clients are predominantly private railway parties and 

semi-governmental organizations. The CO2 Performance Ladder challenges and stimulates 

suppliers to map and reduce their own CO2 emissions. The more attention a company pays to 

reducing their CO2 emissions, the higher the chance of receiving fictional advantage in a tender.  

The CO2 Performance Ladder is based on four pillars:  

A. Insight 

Drawing up an undisputable CO2 footprint in accordance with the ISO 14064-1 norm to 

provide insight in the CO2 emissions of the company. 

B. CO2 reduction 

The ambition of the company to reduce the CO2 emissions. 

C. Transparency 

The way a company communicates about their CO2 footprint and reduction measures, 

both internally and externally. 

D. Participation 

(in sector and/or value chain initiatives) to reduce CO2 emissions. 

Every pillar of the CO2 Performance Ladder has five levels, ascending from 1 to 5. A higher level 

on the ladder will provide a higher award advantage in tenders. The activities are being assessed 

by an authorised certifying organization to determine the level on the CO2 Performance Ladder. 

To achieve a certain level, actions have to be taken on every pillar of the ladder. In order to do 

so, steps have to be made on every pillar of the ladder.  

This report contains the energy management program in chapter 2, the steering cycle in chapter 

3 and the communication plan in chapter 4. Chapter 5 contains the participation in sector- and 

branch initiatives and the appendix on initiatives. 

This management plan has been composed in agreement with and approved by management. 

 

1.1 Reading guide 

This document serves as evidence for the requirements for the CO2 Performance Ladder. In 

each chapter, some of the requirements are met. Underneath you will find a reading guide. 

CHAPTER IN THIS DOCUMENT REQUIREMENT OF THE CO2 

PERFORMANCE LADDER 

Chapter 2 Energy management program 2.C.2, 3.B.2 en 4.A.2 

Chapter 3 Steering cycle 2.C.2 

Chapter 4 Communication plan 2.C.3 

Chapter 5 Participation in sector- and branch 
initiatives 

3.D.1 en 3.D.2 

Table 1: Reading guide  
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2 | Energy management action program  

This chapter outlines the quality management plan (requirement 4.A2) and the energy 

management plan (requirement 3.B.2) for Accenture.  

 

2.1 Quality management plan 

The quality management plan deals with guaranteeing and improving the quality of the CO2 

footprint. The overall purpose of the quality management plan is to provide continuous 

improvement of efficiency and effectiveness in relation to energy and CO2 reduction in business 

activities.  

Additionally, the quality management plan provides insight into the procedures, the 

measurement and reporting on the CO2 footprint. The quality management plan guarantees a 

complete, trustworthy and topical consolidation of the energy performance of Accenture. It 

provides overall insights in the energy performance of the business activities and the 

comprehensive CO2 emissions as a result of this. By using the quality management plan as a 

tool, Accenture aims to guarantee the quality of the data used and improve the performance.  

 

2.2 Energy management plan 

The NEN-EN-ISO 50001 serves as a guideline for setting up the energy management action 

plan. Introducing the energy management system into your business guarantees a complete, 

trustworthy and topical consolidation of the energy performance of Accenture. Continuous 

evaluation of the activities and deviations lies at the core of the energy and quality management 

plan to ensure that improvement can be made according to the Plan-Do-Check-Act cycle as 

follows from the NEN-EN-ISO 50001.  

 

2.3 Energy policy and targets 

The general objective of the energy management system is to achieve continuous improvement 

of the energy efficiency and reduction of the organization CO2 emissions. In concrete terms, 

the objective is to reduce 60% CO2 in scope 1 and scope 2 by 2025 compared to 2019. 

 

2.3.1 Energy aspects 

The first step is providing insight in the energy consumption of the business. Based on these 

insights a conclusion can be drawn in which aspect of the business most effectively can be 

targeted to reduce CO2 emissions. This insight can be found in the CO2 footprint. Periodically 

(every 6 months) this list is being evaluated and tested on actual energy sources.  

 

2.3.2 Reference year 

It has been decided to use the CO2 footprint of 2019 as the new reference year. The CO2 

emission are calculated in accordance with the provisions of this document. The reliability is 

checked by an internal audit by an independent party. 

Based on the CO2 emissions in this reference year, it is examined which measures and 

objective(s) can be formulated to reduce CO2 emissions from this reference year. Every year it 

is checked whether the chosen reference year is still suitable for the set objective and/or 

whether it needs to be adjusted. 

The management evaluates annually whether sufficient progress is being made with regard to 

the set measures and objectives. 
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2.3.3 Reduction measures  

The overall reduction objective is formulated until 2025. Based on this objective, a plan of action 

was composed. This plan contains measures that will be taken in order to achieve the objective 

as well as the departments responsible for taking these measures. An overview of the measures 

and responsible departments is included in the reduction measures Excel sheet.   

 

2.3.4 Energy management actionplan  

The table below shows how, when and by whom the data for the CO2 footprint is inventoried. 

EMISSION 

FLOW 

 

SOURCE 

 
RESPONSIBLE 

WHEN 

 
PROVIDE TO 

Electricity 
- Buildings 
- Cars 

Building 
Owners 

Mobility and Workplace 
solutions 

Q1 (Feb) & Q3 (Aug) 
De Duurzame 
Adviseurs 

Fuel fleet 
- Gasoline 
- Diesel 
- Electric 

Lease 
company’s: 
- ALD 
- Leaseplan 

Mobility Q1 (Feb) & Q3 (Aug) De Duurzame 
Adviseurs 

District 
heating 
-Buildings 

Building 
owners 

Workplace solutions Q1 (Feb) & Q3 (Aug) De Duurzame 
Adviseurs 

Business 
Travels 
- Taxi 
- Train 
- Private 
cars 
 

My T&E 
NS 
Businesscards 

Workplace solutions Q1 (Feb) & Q3 (Aug) De Duurzame 
Adviseurs 

Flight 
-Short haul 
-Long haul 

Enablon: 
Carlson 
Wagonlit & 
Carbon 
Premium 
(distances are 

calculated by 

CWT) 

Workplace solutions Q1 (Feb) & Q3 (Aug) De Duurzame 
Adviseurs 

Spend data 
(purchases 
goods & 
services) 

Procurement Workplace solutions Q1 (Feb) & Q3 (Aug) De Duurzame 
Adviseurs 

Waste 

generated 
in offices 

Building 

owners 
Enablon 

Workplace solutions Q1 (Feb) & Q3 (Aug) De Duurzame 

Adviseurs 

Table 2: Division of data collection responsibilities 2021 

The above data is supplied by the responsible departments to the project leader of the CO2 

Performance Ladder. This ensures the timely processing (semi-annually) of the data in the CO2 

footprint. 
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2.3.5 Energy consumption 

Twice a year (every 6 months) Accenture draws up her energy consumption. This assessment 

is done in line with the ISO 14064-1 regulations, the GHG Protocol for scope 1 and 2, and 

potential requirements of the CO2 Performance Ladder. The organisational boundary is also 

reassessed to assure it is up to date.   

The Duurzame Adviseurs is responsible for the execution of the assessment. A datasheet is 

being used that contains all relevant conversion factors. The sources of information are being 

collected and stored on the local network. A quality check is performed on the data after the 

assessment has been made. This includes the organisational boundary, the use of scopes and 

the use of conversion factors. 

 

2.3.6 Energy reduction opportunities  

Everybody within Accenture can present ideas for energy or CO2-reduction through e-mails and 

informal discussions. Alongside this, there are several meetings on the topic of CO2-reduction. 

The ideas are being valued on effectivity and when they seem effective, they will be added to 

the energy audit report. 

2.3.7 Monitoring and evaluating 

Twice a year, the progress of the reduction goals and the corresponding measures in the yearly 

plan are being judged. The sustainability department reports these results in the CO2-

discussions with the board of managers. This report has to include at least: 

✓ An overview of the energy use and the CO2-emissions per scope 

✓ A comparison of the energy use to the base year 

✓ An analysis of surprising reductions or increases in the energy use and/or CO2-

emissions 

✓ The progress and expectations for reaching the reduction targets and potential 

recommendation for preventive or corrective measures.  

✓ The state of earlier preventive or corrective measures 

✓ General progress 

The board of directors will make the decision whether to change the course of the measures 

based on this report.  
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2.4 TRA Matrix 
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Insight              

Collect data on emission inventory t Half-yearly  X     X X   

Colleague tests on emission inventory t Half-yearly         X 

Approve emission inventory a Yearly    X      

Draw up emission inventory report t Yearly         X 

Evaluate: energy-assessment t+r Yearly      X   X 

Reduction              

Conduct research on energy reduction t+r Half-yearly      X   X 

Determine CO₂-reduction measures t Half-yearly      X    

Determine CO₂-reduction goals t Yearly      X   X 

Approve CO₂-reduction goals a Yearly    X      

Realise CO₂-reduction goals r Continuous      X    

Monitor & evaluate progress CO₂-
reduction 

t+r Half-yearly      X   X 

Communication              

Provide information for news messages t Half-yearly      X    

Update website t+a Half-yearly        X  

Update page SKAO-website t+a Yearly      X   X 

Maintain internal communication t+a Half-yearly      X    

Approve internal communication a Half-yearly     X   X  

Approve external communication a Half-yearly    X    X  

Participation              

List interesting initiatives t Half-yearly         X 

Choose the fitting initiatives a Yearly    X  X   X 

Participate in the initiatives r Continuous    X  X    

Miscellaneous              

Final check CO₂-report r Continuous         X 

Check all CO₂-Performance ladder 

requirements 
r continuous         X 

Conduct Internal Audit CO₂-reduction 

system 
t Half-yearly         X 

Report to the management a Half-yearly      X    

Decision-making on CO₂-reduction 

policy 
r Half-yearly    X      

Table 3: TRA-Matrix 2021 
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2.5 Securing the quality- and energy management plan 

 

2.5.1 Internal audits 

Every year an internal audit is being conducted. These audits are focussed on checking the 

effectiveness and implementation of the energy policy. Alongside this, it serves the purpose of 

improving the quality of the CO2-footprint and providing a reliable view on the progress of 

Accenture’s measures. The internal audit focusses on the way that data is being collected and 

processed. The internal auditor draws up a report with the findings from the internal audit. 

Emphasis is being laid on the following matters: 

✓ Can the CO2-emission inventory be verified with a certain level of certainty 

✓ Does the assessment comply with the requirements set out in ISO14064-1 

✓ Has the right data been used in drawing up the CO2-footprint (conduct a sample to 

compare invoices and usage data) 

✓ Which level of the CO2-performance ladder is being met 

Recommendations from the audits need to be included in the yearly plan to improve the 

system. The audit will be conducted by a consultant from De Duurzame Adviseurs. 

 

2.5.2 External audits 

Every year an external auditor from SGS checks whether Accenture adheres to requirements 

of level 5 on the CO2-performance ladder. 

 

2.5.3 Management review 

Every year the management reviews the quality management system on fit, suitability and 

efficiency. A report is then drawn up on the basis of these findings which serves as quality 

registration. What follows from the management review is a year plan with aims and 

improvements for the next year.  

 

2.5.4 Feedback 

Based on the input of the previous phases of evaluation and the evaluation report of the board 

of directors, the goals, if necessary, can be adapted and follow up actions can be drawn up to 

realize improvements. This is necessary to guarantee improvement of the quality management 

system. The feedback on the outcomes is being reported both verbally and in written form to 

the concerned parties. They are responsible for executing the corrective/preventive measures 

within their own departments.   
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3 | Continuous improvement 
 

The CO2-policy operates in half year cycles, for which the following components have to be 

assessed: 

✓ The data for the CO2-footprint has to be collected; 

✓ A judgement has to be made about whether the emissions factors are topical 

✓ Whether there are significant changes in the company which can impact the footprint; 

✓ A judgement has to be made whether the emissions from last years have to be re-

calculated because of above changes; 

✓ The progress of the CO2-reduction has to be stated and new goals have to be made. 

 

Subsequently it is being assessed whether extra attention should be paid to certain goals and 

measures. If it becomes clear that certain goals will be (too) easily achieved, they might be 

raised. Or if certain goals seem far from being accomplished, new measures have to be taken 

to reach them. These changes will then be communicated both internally and externally. 

Alongside this, the useful participation in branch- or sector initiatives from the past period will 

be evaluated. Below one can find a PDCA-cycle, in which the different phases of the CO2-

reduction policy are depicted.  
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4 | Communicatieplan 
This section of the report deals with the moments of communication about the CO2-reduction 

system of Accenture.  

 

4.1 External Stakeholders 

Below is a list of external stakeholders. These vary from suppliers, clients and other 

collaborations. Accenture works together with its customers to improve their business, also 

when it comes to sustainability. Simultaneously they are potential partners to collaborate with 

on CO2-reduction. Communication with the external stakeholders happens through the website 

of Accenture or through Accountmanagers. 

 

EXTERNAL 

STAKEHOLDERS 

COMMUNICATION TOOLS GOAL AND INTEREST 

Clients 
o Website 

o Accountmanagement 

o Social Media 

Informing about the policy of 
Accenture and inspiring them and 

collaborating with them on CO2-
reduction.  

Government parties 
o Website 

o Accountmanagement 

o Social Media 

Informing and inspiring. 

Participations 
 

o Website 

o Accountmanagement 

o Social Media 

o SKAO 

Collaboration in CO2-reduction 
programmes.  

Partnerships 
o Website 

o Accountmanagement 

o Social Media 

o SKAO 

Collaboration in CO2-reduction 
programmes. 

   

        Table 4: External stakeholders 

 

4.2 Internal stakeholders 

Internal stakeholders are the employees and the managers of Accenture. They will be 

updated about the progress through internal mailings or otherwise. The managers will be 

engaged with the decision-making about the reduction measures, the progress of the CO2-

reduction and the other key features of the CO2-reduction policy.  

- All internal communication to office personnel will be done in English; 

- All internal communication to personnel on site will be done in Dutch or English; 

- All external communication (on the website) will be done in English 

- All documents published on the website are written in English. 

 

 



CO2-MANAGEMENTPLAN N5 

 

 

INTERNAL 

STAKEHOLDERS 

COMMUNICATION TOOLS GOAL AND INTEREST 

Employees 
• Intranet 

• Social Media 

• Apps (for example: 

Move challenge) 

Informing and creating awareness. 
Inspire employees to get in action 
mode.  

Management Team 
• Management review 

• Website 

• Intranet 

• Meetings 

 

Informing and coordinate 

objectives and measures. 

Accenture Global 
• Website 

 

Informing and coordinate 

objectives and measures.  

Table 5: Internal stakeholders 2020 

 

4.3 Tenders with award advantage 

Communication about the CO2-policy of Accenture does not only deal with the company as 

a whole but also with the policy towards tenders taken with award advantage. For these 

projects there should be specific mentions about the CO2-emissions of the project as well 

as the progress and goals. This communication will predominantly be done through the 

same communication channels as the general communication. Where necessary, more 

information regarding the project will be shared in the project meetings.



 

 12 
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4.4 External communication plan  

WHAT (MESSAGE) WHO (EXECUTERS) HOW 

(MEANS) 

WHEN 

(FREQUENCY) 

WHY (GOALS) 

CO2-footprint 
(scope 1, 2 and 3) 
 

Workplace solutions Website (may – july) and 
(oct- nov) 

Creating awareness of the CO2-footprint 
externally and inspiring chain partners and other 
external stakeholders. 

 

CO2-reduction measures and 
objectives + progress and 
measures for the company 
and projects with award 
advantage (scope 1, 2 and 3) 

 

Workplace solutions Website (may – july) and 
(oct- nov) 

Creating awareness of the goals and measures 
among external stakeholders. 

CO2-policy and statement 
organization regarding CO2-
reduction 

Workplace solutions Website October Creating awareness of the goals and 

measures among employees. 

Updating website & social 
media 

Workplace solutions Website/ 
LinkedIn 

(may – july) and 
(oct- nov) 

Encouraging engagement of external 
stakeholders. 

Table 4: Communication plan external 2020-2021 
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4.5 Internal communication plan  

WHAT (MESSAGE) WHO (EXECUTERS) HOW 

(MEANS) 

WHEN 

(FREQUENCY) 

WHY (GOALS) 

CO2-footprint 

(scope 1, 2 and 3) 

Workplace solutions Intranet (may – july) and 

(oct- nov) 
Creating awareness of the CO2-footprint 

internally 

CO2-reduction measures and 
objectives + progress and 
measures for the company 
and projects with award 

advantage 

Workplace solutions Intranet (may – july) and 
(oct- nov) 

Creating awareness of the goals and 

measures among employees. 

CO2-policy and statement 
organization regarding CO2-
reduction 

Workplace solutions Intranet October Creating awareness of the goals and 

measures among employees. 

Possibility for bringing up 

suggestions, current energy 
consumption and trends 

within the company and on 
projects. 

Workplace solutions Intranet (may – july) and 

(oct- nov) 
Encouraging engagement of employees and 

involving them in CO2-reduction 

Table 8: Communication plan internal 2020-2021
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4.6 Website 

The website of Accenture includes a page on the CO2-reduction measures of the company. 

This page presents the necessary information on the CO2-policy and the newest versions 

of the documents.  

More information about our Dutch CO2-performances can be found here: 

www.accenture.com/nl-en/blogs/insights/our-co2-performance-ladder-certification 

 

4.6.1 Tekstual information 

The page dedicated to the CO2-Performance Ladder should provide up-to-date information 

about: 

✓ The CO2-reduction policy; 

✓ The CO2-footprint; 

✓ The CO2-reduction goals (and their progress); 

✓ The CO2-reduction sub-goals (and their progress); 

✓ The CO2-reduction measures; 

✓ Actions and initiatives in which Accenture participates or runs; 

✓ A reference to the business page on the website of SKAO. 

The progress will be described through the publication of half-yearly messages. To be truly 

transparent about the progress, these messages have to be visible on the website for at 

least two years.  

4.6.2 Shared documents 

The most recent versions of the below document should be presented on the website at all 

times (available to be downloaded in PDF). 

✓ Communication report     

✓ The CO2-Reductionplan     

✓ The CO2-Managementplan    

✓ Certificate CO2-Performance ladder 

 

4.6.3 Website SKAO 

The website of SKAO should provide the most recent versions of the document below: 

✓ Active participation in chain initiatives  

✓ Filled out list of measures 

✓ Chain Analyses 

✓ Most material scope 3 emissions 

✓ Development project 

✓ Sector wide CO2 emission reduction program  

 

Every document on the website of SKAO should be in PDF format with a reference of the 

version number, it should include a signature of the responsible manager and the 

authorisation date.  

  

http://www.accenture.com/nl-en/blogs/insights/our-co2-performance-ladder-certification
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5 | Participation sector- and branche initiatives 

The CO2 Performance Ladder requires companies to participate in sector- or branch 

initiatives. The company should thus be aware of the initiatives within the industry.  

5.1 Active participation 

The idea behind participation in an initiative is that through interaction with other 

companies, information can be shared and through collaboration new ideas can be 

developed in the field of CO2 reduction. Therefore, the requirement is that companies 

should actively participate through, for example, discussion groups. Minutes or recordings 

of the meeting can serve as proof for the auditor that the company was actively 

participating.  

When a certain initiative becomes irrelevant for the company at some point (when for a 

period of 6 months no active participation can be shown or no progress has been made) 

the participation should be terminated. The inventory of initiatives can then serve as a 

source of inspiration to choose a new initiative. 

5.2 Reduction programmes  

Below is depicted in which reduction programms Accenture participates in. In the following 

initiatives Accenture has taken on a leading example: 

 

• Anders Reizen 

• Green Business Club Zuidas 

• Dutch Sustainable Growth Coalition 

 
5.3.1 The Green Business Club – Zuid As Amsterdam 

Green Business Club Zuidas is an impact organization focused on specific results by 

initiating sustainable projects. With the ambition to become the most sustainable 

international business heart of the Netherlands, a collaboration has been started between 

companies and participants of the Zuidas. 

The needs of the companies involved are essential for the choice of sustainable projects, 

stimulating active involvement of companies. Together, companies formulate specific 

sustainable goals and activities. Participants can choose between different working 

groups depending on the theme of interest. Every working group describes its own 

objectives and business cases, using the knowledge and expertise of the different 

companies involved as much as possible. 

Every year a report is presented by different business representatives, governmental 

representatives and different organizations at the Zuidas. This is the only business area 

in the Netherlands that publishes a sustainability report, as a geographical area, every 

year. With these reports the organizations also want to share their knowledge and inspire 

other companies and organizations. 

What is the role of Accenture? 

Accenture is one of the participants of this initiative. As part of this initiative they have 

co-created a new app called ‘Toogethr’. This app makes it easy to find and share a ride 

with colleagues. Since thousands of people drive from home to the same working place, 

it is easy to share a ride. This app stimulates carpooling, which is better for the 
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accessibility, the environment and social contacts. The app is widely promoted and 

contributes to facilitate the sector in CO2 reduction in mobility. 

Accenture is actively involved in the following working groups each with their own goals 

and activities: 

• Energy 

• Mobility 

• People 

• Water and Green 

• Waste 

• Green Business Challenge 

For more information go to: http://greenbusinessclub.nl/zuidas/  

3.3.2 Anders Reizen (active participation) 

Together with other big employers in the Netherlands, Anders Reizen is stimulating a 

corporation between these employers to reduce the CO2-emissions caused by mobility. 

Accenture has signed the Sustainable mobility Pledge. This means facilitating and 

developing options for sustainable mobility. 

 

Accenture plays an active role as they are part of a coalition that is leading by example.  

https://www.andersreizen.nu/. The CEO of Accenture has an active involvement.  

‘Train to Paris’ and the recent developed ‘Vliegwijzer’ are two successful initiatives that 

help employers reduce and make mobility more sustainable.  

 

5.3.3 DSGC (active participation) 
The DSGC is a CEO-led coalition of 8 Dutch multinational corporations who aim to drive 

sustainable growth business models that combine economic profitability with 

environmental and social progress and in that way contribute to the achievement of the 

UN Sustainable Development Goals (SDGs).  

DSGC members are convinced that significant innovations in fields such as energy supply, 

sustainable resource use, and food systems will offer the Netherlands a new outlook for the 

future – one of sustainable prosperity and opportunities for all.  

To accelerate this transition in the Netherlands and abroad, the coalition wants to lead the way 

and pursues a strategy of Scale - Share - Shape: 

Scale 

Coalition members connect economic profitability with environmental and social progress on 

the basis of integrated sustainable growth business models. They continuously enforce 

sustainability within their own business models and value chains and seek opportunities to scale 

up innovations in their sectors and in cross-sector partnerships, e.g. in the area of renewable 

energy and circular economy. 

Share 

DSGC shares its knowledge, good practices and lessons learned to in this way encourage 

sustainable leadership. Through online communications, publications and co-organizing multi-

stakeholder convenings, the coalition wants to stimulate dialogue on the transition to a 

sustainable, circular economy among the broader business community young professionals and 

other national and international stakeholders. 

http://greenbusinessclub.nl/zuidas/
https://www.andersreizen.nu/
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Shape 

DSGC aspires to be a coalition of thought leaders, providing valuable recommendations to 

government and policymakers so as to inspire national and international leaders to ‘move the 

boundaries’ and create the right policy framework conditions for sustainable and inclusive 

growth in the Netherlands. 

For more information: https://www.dsgc.nl/en/about  

 

5.3.5 Climate Collage (active participation) 

we trained 42 employees in NL, France & Belux to teach others (colleagues & clients) in-depth 

and in a fun way about climate change and how it impacts their personal & professional live. 

 

For more information go to: https://climatecollage.org/  

 

5.3.6 Plant for the Planet (active participation) 

Collaboration with Plant-for-the-Planet. With NL team we planted 1000 trees and are planning 

to plant 10.000 more in coming year. 

For more information go to: https://www.plant-for-the-planet.org/en/home  

 

5.3.7 Stichting Beelease (passive participation) 

we have two beehives at our Accenture ITO Amsterdam offices to increase local biodiversity 

and sell honey for biodiversity awareness. The revenues of the honey go back into Stichting 

Beelease. 

 

For more information go to: https://www.beelease.com/  
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Disclaimer & Colofon 

 
Exclusion of legal liability 

Although the information in this report comes from reliable sources and exceptional care has 

been exercised in compiling this report, De Duurzame Adviseurs cannot accept any legal liability 

for errors, inaccuracies, regardless of their cause and for damage as a result. The assurance 

and implementation of the intended goals and measures set out in this report are the 

responsibility of the client. De Duurzaam Adviseurs cannot be held liable for the failure to 

achieve goals and/or the incorrect supply of data by the client. 

Under no circumstances are De Duurzaam Adviseurs, its owners and/or employees liable with 

regard to indirect, immaterial or consequential damages, including lost profits or income and 

loss of contracts or orders. 

Intellectual Property Protection 

The copyright to this document rests with De Duurzame Adviseurs or with third parties who 

have made this documentation available to Accenture with permission. 

Reproduction in any form whatsoever is only permitted with the prior consent of De Duurzame 

Adviseurs. 
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